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lc n ]have long eroded U.S. wages.
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LB questions costs

which businesses help pay for.
The study, which is sched-
With the help of a consulting firm, the Providence hospital system

uled to be published on Mon-
day as a National Bureau of
Economic Research working
paper, is a comprehensive look
at one way that mmpamec.
manage higher premiums: cut-
tmg payrolls.
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Bleeding Americans Dry: The Role of Big Hospital Corporations
in Driving Our Nation’s Health Care Affordability and Quality Crisis

trained staff to wring money out of patients, even those eligible
for free care.
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Rising Hospital Prices
Hit Local Economies

Why'

“Employers that face in-
creases in healthcare spend-
ing respond by laving off
workers who they can no lon-
ger afford to retain,” said Za-
rek Brot-Goldberg, an econo-
mist at the University of
Chicago and a researcher in-
volved in the study.

Prices go up for several rea-
sons. Consumers will pay more
when they get new technology
or more in return, for exam-
ple. That isn’t the case follow-
ing many hospital mergers,
studies find. Quality doesn't]
get better, but the prices
nonetheless rise.

Hospitals said the combined
resources after mergers create
efficiencies and improve oper-
ations as newly merged organ-
izations share talent and strat-
egies. “The fact is, individuall
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Coalition to Strengthen America’s Healthcare

Focus areas: defending Medicare, funding
rural health, protecting access to care,
supporting and growing workforce.




OHIO HOSPITALS

» delivering high quality and iR RN EE BRI
compassionate care;

» creating and sustaining 375,000 employees (caregivers)
jobs;
> improving health outcomes: 39.8 million patient encounters
(2024)
» ensuring access to care
throughout the state; 121,837 babies delivered
» advancing health

education and research; $5.58 billion community benefit

» responding to community
specific needs. $102.9 billion economic impact
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PETE MCGINTY

Author, retired marketing/PR executive

Accidental Heroes: The Grassroots Movement
That Helped Save the Columbus Crew
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“You say you want a
revolution. Well, you know, we
all want to change the world.

You say you got a real solution.
Well, you know, we'd all love
to see the plan.”

John Lennon and Paul McCartnhey




How Power Works in Our
Hyperconnected World—and
How to Make It Work for You

NE

POWER

JEREMY HEIMANS
and HENRY TlMMS




Old Power Values New Power Values

Formal governance > < Informal governance
/ AN
Resource consolidation > < Open sourcing
AN

Confidentiality, discretio& < Radical transparency

Expertise, specialization > < “Do-it-ourselves” ethic

Less overall participation > <More overall participation

/[ A




New Power
Characteristics

Old Power Characteristics

Currency Current
/ A\
Held by few > < Made by many
/ A\
Downloads > < Uploads
/ A\
Commands > < Shares
/ A\
Leader-driven > < Peer-driven
/ A\
Closed > < Open

/ A\




Save
The
Crew







. GrantWahl @
<« @Grantwahl

Columbus Crew owner Anthony Precourt is set to move team to

Austin, Texas, in 2019 if downtown stadium can't happen in
Columbus. Story soon.

) 1.856 10:51 PM - Oct 16. 2017
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Morgan Hughes & »
@Morgan_Hughes

~ Well, ’'m officially done with all

niney-six stages of grief. Time to
- get to work. Standby. #CrewSC

17 et 2017

Morgan Hughes & -' ;
@Morgan_Hugheas :

. Anyone who thinks this is over,
you're wrong. This is not over. Tell
- everyone you know. #SavelheCrew

.......................................................................
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i Tim Myers &
1 £ @timmyars1s ’

1 To support #SaveTheCrew |

' present this report (“What's the
; Truth?”) analyzing PSV/@MLS

' claims using available data.

r

Whatste .
Truth () e e G

Sy At Dofumben Crewy
prey, bor WALS Comncerwton

! : .
] W Frmman i t 'Ifmlu'lrf-rr.-:- ’ :
1 I et W P ; 3 yersit :

To support #SaveTheCrew |

. present this new report (“Quiet
Lies”) analyzing PSV & @MLS

' claims. (Thread)

. bit.ly/2ER9vdD

.................................................................................




Save The Crew.

The Organizers
The core group of fans who worked behind the scenes to Save The Crevw.

- ﬂ L
John Zidar John Zidar Tom Davis David Foust
Creative Direcror and Lead Spokespersen Lead Web Devetoper Strategy and Special Projects
Designer Broseraha | » L Lead
| » EEEEET

Kelly Foust Ben Hoelzel Kevin McCollough Robert Rovick
- — = re——r— Disector of Merchandise T fnee

Berwounizn

Sarah Hall David Miller Donny Murray
Graphic Designer, G G Direcror Business Affaies Directer
Ouwreach [ » B 2zaT Ly
B mrarnwils

Keith Naas Tobias Roediger Mark Vuchenich
Researcher Messaging Strategise, Creative 9g gz, Creative
| » BT H Director Lisison Director
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Dear Future Owner
of Columbus Crew SC,

Wield like to start by saying thank you. Thank you for standing up for our city. Thank

you for balieving, and irvesting, in the future of cur soccer club. W will always and

forever be grateful.

Ohver the last seven months cur group has worked tirelessly with Crew fans every-
where to reach this pivotal moment. Welve spread the message worldwide, rallied
the local community together, and have actively woarked on marketing promotions
and brard building designed to strengthen the desp roots of our city's team. In
short, wehve created the mast effective grassroots movemert in US sparts histary

Time after tme, we've heard from the dedicated Crew fanbass, who fesl they've
beer abandered. Their weices ignored. Their community forgatten. Columbus Crew
SC has never had majarity local ownership, and thus has never fulfilled its true and
glarious potential

It all charges with you.

After you st in this team, Save The Crew pledges to place the full might of this
mowvement squarehy behind you. Wie promise to support you completaly We will use
every strategic tool at our disposal to ensure that the Crew is a massively successful
frarchiss, on and off the field, in Columbus for genarations to come.

To that end we recantly announced an initistive to collect season ticket pledges for
the 2019 season (savetheew.com/ project201%/pledge). More than 5,000 season
tickets ware pladged to a new, local, investor/operator within the first 48-hours. This

list is part of cur commitment to help you hit the ground running.

The shadow cast by history is a lorg one. When the book is written about how our
entire community rallied to save this team, the final chapter will be about the local

Columbus leaders who stepped in and Saved The Cres.

Respectfully,
Your friends at Save The Craw




= Save The Crew.

THE STADIUM

On August 6™, 2018, at a special event featuring Crew legend Dante Washington, Save The Crew
unveiled a secret project we had spent months on. It was time for us to reveal what a new stadium
could look like if it was designed with our unique history and fan base in mind.




COMPTON
CONSTRUCTION

STC team presents Ale Moreno with the Community Kit prior to a 2018 game at MAPFRE
Stadium. Photo credit: STC
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.. Respect Your Roots mural at Land-Grant Brewing Company. #hoto orsair: 870
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9 Morgan Hughes @ '

I Looks like I'll be talking

: #SaveTheCrew with

E @bbcworldservice this morning
. live at 11:30.

i The BBC World Service has a

. global weekly audience of over
1 200 million people.

: This is not over. Tell everyone

| you know.

@norgan_Hughes
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CONTINUING COVERAGE

1996 LAW MAY SAVE THE CREW
COLUMBUS




Pool: “l really hope you are a good and faithful partner to the city of Austin...”

our Dear Austin Ad Precourt: “l promise, | will be, | will be...”

Pool: “In ways that you were not in Columbus—you’re on the record now for
Watch our Dear Austin ad where we connect with the promises  thatyou mustfulfill.”
hearts of Austinites. Precourt: “l will fulfillthem. | promise you that.”
Pool: “l hope everyone catches that. Anthony Precourt promises to fulfill his
promises.”



Save The Crew
@ @Save_The Crew

We ALL did this. Together.
#SaveTheCrew #SavedTheCrew

Saved The Crew.

©

1:03 PM . Oct 12, 2018 - Sprout Social
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The Save the Crew New Power Movement Playbook

1.Mobilize

2.Harness the passion

3.Channel the emotion

4.Execute strategy

5.Keep it simple

6.Stay consistent

7.Hammer, hammer, hammer your message




“Everyone has a plan 'till they
get punched in the mouth.” -

Mike Tyson




SPEAKER Q/A:
JOHN & PETE

Get your questions ready...you’re next ©
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AUDIENCE Q/A - PRIZES

Please raise your hand to be called on.

Book Review (2020):

“When people come together to change
the world around them...

..they always succeed.

That is the story of #SaveTheCrew, and it's
a message that is more important today
than ever before.”
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Pete McGinty
Author, retired marketing/PR executive

petemcginty2@gmail.com

Ohio Hospital Association
65 E. State St., Suite 500
Columbus, OH 43215-4227

T 614-221-7614
ohiohospitals.org

John Palmer, MA, APR
Director of Media and Public Relations
John.palmer@ohiohospitals.org

E Ohio Hospital Association
f HelpingOhioHospitals
X @OhioHospitals

%ﬁ% www.youtube.com/user/OHA1915
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